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max Yi Yj Fij Xij
Yi Xij < 1 forall customers j
Yj Xij < n; forall offers i
Xjj = 0,1

Xij =1 if offer 1 is sent to customer j
rij is the expected return from sending offer 1 to customer j
n;i is the maximum number of offers & to be sent to customers
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%j Cij Xij < U

where cCjj is the cost of sending offer 1 to customer j and U is an upper limit on
the expenditure.
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